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SUMMARY

In recent decades, the growing presence of entrepreneurial activity at a global level is notorious.
However, in the theoretical field, more markedly in Brazilian productions, it is noticeable the
little relevance that new contributions have achieved in the face of a reigning and persistent
classical-hegemonic literature of studies on the subject. In this sense, this article, the result of
an ongoing doctoral research, arises from the search for the composition of a theoretical belt
that provides support for a research on the entrepreneurial activity of workers in the peculiarity
of the context of Bahia. We focus our gaze on academic-theoretical propositions that propose
ruptures and/or expansion of classical-dominant postulates. Regarding the methodological
issue,As a result, we present five clusters, which we name approaches, namely: practice in
entrepreneurship theory, context-focused entrepreneurship, entrepreneurshipand identity,
entrepreneurship and poverty reduction, feminist approach to entrepreneurship. It is hoped that
this review will contribute to a new research and theoretical production agenda for the field of
entrepreneurship.
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1. INTRODUCTION

It is a fact that in recent decades we have witnessed an increased and growing presence
of the term entrepreneurship in different spheres of social life. The presence is not only in terms
of massive detection of the lexicon, which is increasingly popular, but in practical terms.
Dedicating to the so-called small, micro or nano business has resulted in an almost unique way

of generating income for many people, including workers who have lost their employment ties.
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In fact, at a global level, entrepreneurial activity has experienced an accelerated increase
in recent decades. Data from 2008 from the largest and most comprehensive study and
monitoring of entrepreneurship, entrepreneurs and entrepreneurial perceptions in the world —
the Global Entrepreunership Monitor — shows that there were about 133 million entrepreneurs
in the world that year, equivalent to about 10.5% of the world population. About Brazil, the
most recent report, from 2019/2020, shows that in 2019 the country achieved the second highest
rate of total entrepreneurship, which denotes that 38.7% of the adult population was involved
in some form of entrepreneurial activity. .

At the same time, in the theoretical field, it is noticeable the little relevance that new
contributions have achieved here in our country in the face of a reigning and persistent classical-
hegemonic literature of studies on the subject. In this regard, it is necessary to point out the
distance between entrepreneurship theorists and post-structuralist postulates and, consequently,
the so-called cultural studies.

We have seen in the last four decades that all areas of knowledge have given much
attention and centrality to cultural issues, having them as an object of study and/or as a kind of
methodological tool. In this trail, there was an expansion of everything related to culture,
covering the role of context, ethnicity, race, gender, sexuality and religion, bringing to light a
high and diverse range of studies and academic productions that brought such themes as an
agenda.

However, studies, research and productions on entrepreneurship, especially in Brazil,
for a long time paid little attention to themes and approaches that have become important for
contemporary society. A more empirical perspective still persists, focusing on the search for
understanding the means of discovering opportunities engendered by entrepreneurs, the
difficulties and obstacles encountered by them (and overcoming them), calling for
entrepreneurial genius.

In this article, we focus our attention on some academic-theoretical propositions that
propose ruptures and/or expansion of classical-dominant postulates. The aim here is to bring a
clipping of interesting points that have been produced by several authors, of different
nationalities, and that we consider relegated to the penumbra of the theoretical bulge of
entrepreneurship disseminated in the Brazilian academic field.

In more illustrative terms, with regard to the conceptual issue, the objective of this

writing is to bring together some productions that emerged in the course of our research so that
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they can support researchers who seek to relate specific and contextual entrepreneurial practices
to a much broader theoretical scope. coherent and in line with their research proposals.

In practice, this article emerged from the search for the composition of a theoretical belt
that would provide support for a research®on the entrepreneurial activity of male and female
workers in the peculiarity of the baianidade context®. Our task was not easy and does not intend
to be a single and generalizing proposal, since we are aware that the literature of new strands
on entrepreneurship is widely fragmented (UCBASARAN et al., 2001 apud SARKAR, 2014)
and many authors point out precisely the difficulty of densification, while they defend the
libertarian idea that each researcher can present what he wants in his analysis of this area of
study(STEWART, 1991; VENKATARAMAN, 1997; BYGRAVE, HOFER, 1991).

Regarding the methodological issue, this writing consisted of selecting and analyzing a
vast production in three different languages (Portuguese, English and Spanish) in different
bases of scientific articles, in portals and networks of international researchers.As a result, we
present five clusters, which we name approaches, namely: the practical turn in entrepreneurship
theory, context-focused entrepreneurship, entrepreneurshipand identity, entrepreneurship and
poverty reduction — three perspectives, the feminist approach to entrepreneurship.

Throughout the coming discursive development, we present and point out the main
pillars and authors of each approach and end with our considerations.

2 METHODOLOGICAL TRACK

This article is the result of the search for a theoretical foundation for a doctoral research
that is in progress. This thesis proposal has as its macro objective the understanding of the
modus operandi of workers in precarious entrepreneurial activity conducted in the

"puxadinhos®” from their homes, based on the context of Bahianity.

“This article is part of the qualification text of the thesis (in progress) of the doctoral student Lenade Barreto
Santos Gil, entitled “Cacete-armado — entrepreneurship of the working class in the context of baianidade: the
pulled as a locus of subsistence of workers in the city of Camacari ”, who is a student of the Graduate Program
in Knowledge Diffusion (PPGDC), at the Federal University of Bahia.

5The baianidade lexicon is often referred to as the identity of the people of Bahia. It is a narrative that
proclaims attributes and peculiarities inherent to the Bahian way of being.

5The entry refers to a very common form of self-construction in Brazil. It is the expansion of the house,
traditionally, to house a relative, a son or daughter who got married and cannot afford the cost of a home of
their own; or to supply the need for another room for some other destination, such as a pantry or a study space
(among so many other possibilities). In the thesis in progress, the pull appears as a space for the development of
the entrepreneurial activity of male and female workers.
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It is, therefore, a study proposal that articulates and focuses on the entrepreneurship of
precariousness and unemployment, as well as guides an action of deconstruction of hegemonic
postulates of the theory of entrepreneurship that prescribe and point out a series of rites and
conditioning qualifications for an entrepreneurial practice. In this path, theoretical proposals
that escape from classic models and that pay attention to models more rooted in the reality of
life and with an eye towards the bodies that make entrepreneurship were our driving motto.

It was made, in the mainstay of the semantic web that involves (linked data,
vocabularies, search and inference), a bibliographic survey in Portuguese, English and Spanish
in different databases of scientific articles, in portals and networks of international researchers,
with emphasis on Scielo, Anpad/Spell, CAPES Periodicals, Google Scholar, Sage Publications,
Research Gate, Web of Science, Routledge, Library of Congress, Emerald, Academy of
Management, Elsevier, Jstor, EBSCO.

It is important to highlight the effort made since some bases are paid and have a high
cost for access. The central strategy was based on a profuse textual search with semantic bulge
extraction, mobilizing the application of centrality to the nuclear descriptors “entrepreneurship,
entrepreneurship, entrepreneurship”. This initial moment, despite the science of the breadth that
would result from this first search, was an important step to have an overview and confirm the
immense production on the subject. After this first stage, we started a funneling process with a
view to achieving greater precision, as our point of interest advocated at the beginning of this
section.

Thus, terms such as practice, context, identity, poverty, feminism (in English and
Spanish as well) were added to the core descriptors. The addition of these lexicons was based
on a low phrasal customization and took place with the use of only one stop word, the additive
conjunction “and” (y/and). The choice was made in order to reduce the pollution of the results
and provide better performance of the search algorithms of the different databases consulted.

The result of the search revealed articles, research, books, authors and academics that
deal with and guide entrepreneurship in perspectives that are much less universal and much
more applicable to specific realities. Despite recognizing the risk of categorizations and
historical separations regarding the literature on entrepreneurship, as pointed out by Sarkar
(2014), the approaches presented here are not closed, they dialogue with each other and bring
as a characteristic a multidisciplinarity inherent to the perspective of cultural studies.
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In addition, the approaches listed here, as they are, represent our reading, our view and
do not aim at a hegemonic categorical-theoretical crystallization — something that would be a

great contradiction for us. Next, we present the findings.

3 PRACTICE IN THE THEORY OF ENTREPRENEURSHIP

The studies that proposed the so-called practical turn in the theory of entrepreneurship
emerged as a criticism of the discourses and productions that insist on reifying entrepreneurial
activity in generalized and generalizing conceptual models, making them empirically
unspecified, universalized and distant from the daily life of those/those. that undertake.

Indeed, the practical turn in entrepreneurship is supported by the tradition of social
science practice that touts the notion that practices and their connections are highly relevant to
the ontological question of all social phenomena (SCHATZKI; KNORR-CETINA; SAVIGNY,
2000). ; ROUSE, 2006).

Despite the fact that theories of practice are based on the post-Cartesian philosophies of
Husserl, Heidegger, Merleau-Ponty and Wittgenstein and, more recently, Dreyfus, Taylor,
Giddens, Foucault, Garfinkel, Lyotard, Pickering, Scollon, Rouse, Schatzki ( THOMPSON;
VERDUJIN; GARTNER, 2020), there is a notable inspiration in Bourdieu's praxiology and, in
fact, his postulates have been used in different productions.

Specifically, in the scope of self-employment and entrepreneurship, taking these as a
macro framework, Bourdieu's theoretical basis has been used to explore the phenomenon of
migration (NOWICKA, 2013; VERSHININA et al., 2011), of class (ANDERSON; MILLER,
2003), gender (MARLOW; CARTER, 2004; VINCENT, 2016), learning (KARATAS-
OZKAN, 2011) and rural economies (SUTHERLAND; BURTON, 2011).

Undoubtedly, the Bourdieusian framework is widely applicable to studies on
entrepreneurship because it allows the deconstruction and reconstruction of the social world via
central concepts: fields or social configurations of different textures; capital, namely the
economic, cultural, social and symbolic resources of value within these settings; and the
“habitus that produces practices” (BOURDIEU, 1994, p. 65). All of these concepts, in turn,
affect agency within fields.

Theorists who base their research on Bourdieu's praxiology understand that no

description or explanation of the characteristics of entrepreneurial life - such as recognizing,
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evaluating and exploring opportunities - is possible without the description, analysis and
explanation of how entrepreneurial life is actually lived: in the and through practices (GROSS;
CARSON; JONES, 2014; KEATING; GEIGER; MCLOUGHLIN, 2013).

In this way, practice is not a conceptual category devoid of meanings, but comes from
a comprehensive construction of meanings, identity formation and order of production of
actions carried out by entrepreneurs located in specific historical conditions (CHIA; HOLT,
2006; NICOLINI, 2009).

Scholars of the practical turn are focused on the processes concerning a given
entrepreneurial activity (MATTHEWS; CHALMERS; FRASER, 2018; WHITTINGTON
1996) and take into account the fact that the social and the material or technological, aspects
inherent to the entrepreneurial activity, are inseparable elements, without determined limits that
emerge in a nexus of practices of a culture (GHERARDI, 2016; HARAWAY, 1991).

Adopting the logic of practice means aligning oneself with the notion that the nexuses
of practices are related to more lasting social orders (markets, sectors, institutions, culture,
gender, etc.) embodied and improvised (CHALMERS; SHAW, 2017; GROSS; GEIGER, 2017,
KEATING; GEIGER; MCLOUGHLIN, 2013).

Although very interesting for peripheral and specific realities, Thompson; Verdujin and
Gartner (2020) point out that the theory of practice in entrepreneurship remains marginalized
in favor of a predominant ontological individualism that focuses on the behavior of the ideal
type of entrepreneur. The theory of practice challenges this ontological individualism by
pointing out that entrepreneurship is not a single individual behavior, a state or event that must
be uniformly observed and homogeneously theorized (THOMPSON; VERDUIJIN;
GARTNER, 2020).

Entrepreneurship studies from a tradition of practice treat the nexus of practices as the
focus to be studied: the nature of entrepreneurship, the diversity of its occurrences, its

transformations and its effects (many of which are unintended).

4 ENTREPRENEURSHIP FOCUSED ON THE CONTEXT

It may seem like an opulent truism, especially for those of us in the humanities and
linguistics, but entrepreneurial phenomena, and all that is inherent to them, occur within

contexts: each human being thinks and acts within certain social, linguistic and material
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contexts, and human beings are not disembodied spirits, but consist of flesh and blood, living
in certain concrete times and places (WELTER, 2011).

Contexts are very relevant to entrepreneurial action and a contextual approach to
entrepreneurship clearly takes us away from forms of inquiry that claim to detach from context
—such as personality traits and human capital approaches, classically speaking.

Several authors have been signaling the need for a theoretical scope that is more guided
by real issues, including attention to the context and avoiding assumptions that are too abstract
and universalizing (STEYAERT; KATZ 2004; WELTER, 2011; ZAHRA, 2014; WELTER,;
GARTNER, 2016). ; STAM, 2016). A recurring point in these new productions is the sign of
an unjustified inattention of those who theorize entrepreneurship about the importance of local
knowledge (GEERTZ, 1989), situated in a given reality, a given social context.

The idea guided by the authors is to stimulate a research agenda that is not limited to
notably hegemonic scenarios and that varies between broader and narrower scenes, promoting
the displacement of the analyzes of entrepreneurial activity in multidiscursive spaces and
expanding the details of everyday sociability. that make up the entrepreneurial processes.

For Steyaert and Katz (2004), when connecting entrepreneurship to the social context,
a political understanding of the context emerges in the form of a geopolitics of everyday
entrepreneurship and, consequently, in a geopolitics of the knowledge produced, thus
contributing to a broader theoretical enrichment. .

The argument of Johnstone and Lionais (2004) seems to us to be very interesting when
it comes to the importance of focusing on the context. They argue that, in places where capitalist
relations are less robust, such as poor and/or peripheral communities, the entrepreneurial
process can adapt and manifest itself differently, specifically, due to social reality.

The authors point out that areas without capital power demand, provoke and create
entrepreneurial responses to this condition. Some recent research, which explored peripheral
contexts, highlights liberating discourses, structures and practices carried out by marginalized
entrepreneurs.

As an example of this, Georgiou (2013 apud Dodd; Pret; Shaw, 2016) conducted
research in which he found resistance entrepreneurship in his study of post-colonialism and
entrepreneurial networks, where cultural hybrids emerged that both imitate and resist dominant
forces. . Entrepreneurship, then, can act as a vehicle for the marginalized to represent the
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creativity involved in moving between various cultural structures and in resisting the colonizer,
interrupting the imposition of their knowledge and practices (FRENKEL, 2008).

Marginality, the position of powerlessness, can then be deployed as a resource, allowing
for a special kind of “liberated entrepreneurship” (Dodd, Pret, and Shaw, 2016, p. 124).
Resistance entrepreneurship transforms the place of the margin into a space of freedom, a space
of play. The means available in this marginalized context are not typically economic, but they
are perhaps even more influential for this reality.

In the hands of the underprivileged, cultural, social and symbolic resources can become
creative tools of resistance to dominant entrepreneurial dictates. This is not an easy path: the
acute scarcity of resources and the exclusion imposed by an economic hegemony combine to
create a very difficult context for entrepreneurship. However, a strength of marginalized
entrepreneurs, who are excluded from or deliberately resist orthodox habitus, is that they can
provide an alternative social construction of entrepreneurship to challenge dominant
postulations (DODD; PRET; SHAW, 2016).

In order to reach a theoretical scope attentive to contexts, it is important that studies on
entrepreneurship work with other disciplines such as anthropology, sociology and linguistics
that have some of the essential tools to explore the variety, depth and richness of specific
contexts. (ZAHRA, 2007; WELTER, 2011; STEYAERT, 2016). In this sense, the focus on
context within the theory of entrepreneurship clearly dialogues with the practical turn presented

earlier.

5 ENTREPRENEURSHIP AND IDENTITY

First of all, it is important to clarify that we treat identity and the identity agenda in a
perspective that assumes the non-crystallization of imposing and prescriptive-exclusive
characteristics of the self. We defend that there is no possibility of escaping the identity path
that, even admitting a continuous movement of changes, advances and retractions in a
diachronic line, has its possibility of delineation in synchronous temporal landmarks. This
differs, importantly, from the conservative identity movement that is supported by right-wing
extremist discourses. From this perspective, we were impelled to seek productions that filled a

gap that emerged when dealing with the theoretical perspectives presented so far, especially the
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practical turn of entrepreneurship and the relevant finding that the context matters a lot for
entrepreneurial practice.

In the context of research on entrepreneurship, as researchers Nielsen and Lassen (2011)
point out, there is a growing interest in aspects involving the issue of identity as an aspect of
the entrepreneurial process, a fact that can be observed in the works of Downing (2005), Down
and Warren (2008); Stepherd and Haynie (2009) and Hoang and Gimeno (2010).

However, Akerlof and Kranton (2000) are credited with introducing the concept of
identity in studies of economic theory. Although they have not specifically entered into
entrepreneurship, it is important to briefly refer to the authors. By opposing the standard
economy that is based on a kind of methodological individualism, they argue that not all
decision-making and individual considerations are isolated points, but rather are linked to a
social desirability resulting from the vision that the individual has of himself and of himself.
who he or she is from social interactions, resulting in endogenous norms and prescriptions that
affect social behavior.

Falck, Helblich and Luedemann (2009) speak of a felt absence of the theme of identity
in studies on entrepreneurship and point out that work in this field owes a great debt to
Schumpeterian seminal contributions. For these authors, Schumpeter, despite a somewhat
romanticized view, gave a kind of start in the field by seeing the entrepreneur as that person
who has important attributes, such as the ability to innovate, the recognition of a good
opportunity and acceptance of a certain degree. of risk, that is, it is evident that for them
Schumpeter's entrepreneurial spirit has identity nuances.

According to Down and Warren (2008), in line with what we pointed out in the
introduction of this section, in the fields of Sociology and Social Psychology, there is a growing
consensus that identity is not a stable unit of the individual, but, rather, it is constituted through
continuous interactions between individual resources and contextual discourses. Still, much
research on identity in the context of entrepreneurship can be characterized by a modernist
psychological view of the self, which emphasizes that identity is a relatively stable core that
determines behavior (Nielsen and Lassen, 2011).

Indian professor Sara Sarasvanthy, in her effectuation theory, which has been referenced
in some research on entrepreneurship (GOEL and KARRI 2006; READ et al. 2009), points out
that the entrepreneurial process is shaped from a set of given means that can be combined in a

range of different possible effects. She postulates the renowned teacher that individual identity
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is traditionally perceived as one of the preconditions, or means, that give rise to the
entrepreneurial movement.

Thus, in the entrepreneurial process, identity is perceived as a relatively stable
precondition, which influences the way entrepreneurs organize their preferences and make
decisions in the uncertain and ambiguous situation of entrepreneurship (SARASVATHY;
DEW, 2005). In this way, the effectuation theory suggests that from the beginning of the
entrepreneurial process, individuals maintain a relatively clear and coherent perception of who
they are and, based on this, act and make decisions (SARASVATHY, 2001).

According to Nielsen and Larsen (2011), the effectuation theory, however, also
implicitly opens up to the idea that identity can change during the entrepreneurial process, as
the individual interacts with new people, obtains access to new opportunities and obtains gain

new features.

6 ENTREPRENEURSHIP AND POVERTY REDUCTION

Although still very fragmented, a group of scholars, many from emerging and peripheral
countries, has been advocating entrepreneurship as a critical means of reducing poverty. The
studies start from the principle that entrepreneurial action should, in fact, seek to positively
influence the lives of people who are in poverty, socially excluded, thus promoting the
economic and non-economic well-being not only of individuals, but of entire communities.
According to Sutter, Brutton and Chen (2018), it is possible to identify three perspectives in
this line: the perspective of remediation, the perspective of reform and the perspective of
revolution.

The remediation perspective posits that poverty reduction occurs when resource scarcity
is addressed. This perspective often focuses on providing scarce resources, such as finance or
training, as central to poverty alleviation (BERGE et al., 2014; CHLIOVA; RINGOV, 2017;
VALDIVIA, 2015).

The remediation perspective assumes that markets will prosper as entrepreneurial
activity is unleashed and that entrepreneurship among the poor will result in a win-win that
benefits all social participants (LONDON, 2009; KHAVUL, 2010).

The reform perspective posits that poverty is the result of social exclusion and that

poverty reduction through entrepreneurship occurs as the institutional or social context changes
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(GHANI et al., 2014; SCOTT et al., 2012). For example, rather than exploring how to provide
women with the funding they need to participate in markets, the reform perspective would ask
what social structures prevent such participation and how that structure can be changed to be
more inclusive.(MAIR et al., 2012).This perspective generally assumes that markets are the
main drivers of poverty reduction, although they need restructuring to be more inclusive
(GEORGE etal., 2012; SUTTER et al., 2018). Since the reform perspective focuses on the need
for social change, this literature does not necessarily assume that poverty reduction will always
result in a win-win situation in which all parties benefit. Instead, power struggles can result in
short-term losses for previously privileged groups (AL-DAJANI; MARLOW, 2015; KENT,;
DACIN, 2013). Finally, the reform perspective also goes beyond positivism by paying attention
to the socially constructed realities of the poor and thus implicitly embracing other
epistemological and ontological stances, such as critical realism (DATTA; GAILEY, 2012).

The revolution perspective advocates that poverty reduction occurs when
entrepreneurship presents alternatives to capitalism, in the way it is currently constituted. They
question some of the basic assumptions of capitalism, such as self-interest, efficiency and an
individualistic orientation (CALAS et al., 2009; PEREDO; CHRISMAN, 2006). Rather than
perpetuating the neoliberal social structure through entrepreneurship, the revolution perspective
suggests that entrepreneurship can lead to different ways of economically organizing
individuals and communities (RINDOVA et al., 2009).

The distinction between the perspective of reform and revolution is more of a continuum
than a dividing line. However, at its core, the reform perspective suggests ways in which social
and institutional change can help to incorporate the poor into more inclusive markets, while the
revolution perspective questions the very essence of capitalist markets (LDS; VANSANDT,
2011). .

The revolution perspective also pays attention to how power is exercised to reproduce
the existing social order and how power can be challenged (LEVY, 2008; SHAKYA; RANKIN,
2008). This perspective generally assumes that the ultimate goal of reducing poverty through
entrepreneurship should be to increase social equity, which implies that economic outcomes,

such as economic efficiency, are secondary considerations (CALAS et al., 2009).

7 THE FEMINIST APPROACH TO ENTREPRENEURSHIP
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Along with other postulates presented so far, we bring the feminist approach as an
interesting theoretical support in the mainstay of the theoretical scope of feminism (CALAS;
SMIRCICH; BOURNE, 2007; GREER; GREEN, 2003; HURLEY, 1999; MIRCHANDANI,
1999; STEVENSON, 1990; ). It is important to point out the feeling we have regarding relevant
differences between what is conventionally called female entrepreneurship, with a production
started in the last decades of the last century and in the first decade of this century, both
internationally (SCHWARTZ, 1976; SEXTON; KENT, 1981, SMITH; MCCAIN; WARREN,
1982; NEIDER, 1987; ALDRICH; REESE; DUBINI, 1989; FAGENSON, 1993; SEXTON;
BOWMAN-UPON, 1990; WHITE; COX, 1991, CROMIE, BIRLEY, 1992; CARTER, 1989;
LEE—GOSSELIN; GRISE, 1990; FISHER, REUBER AND DYKE, 1993), as well as at the
national level (STROBINO, TEIXEIRA, 2014; CRAMER et al., 2012, JONANTHAN,
2011;VALE, SERAFIM, TEODOSIO, 2011; LIMA, FREITAS, 2010; AXE; WETSEL;
RODRIGUES, 2008; JONATHAN; SILVA, 2007) and what we bring here as a flourishing field
of study in the field of entrepreneurship.

The theoretical scope, called female entrepreneurship, had a very strong focus on
empirical-quantitative issues and was limited to data collection without promoting debates that
would further tension the issues of subordination of the female gender. As pointed out by
professors Gomes, Santana, Araljo and Martins (2014), many of these studies were restricted
to describing, in a fragmented way, small segments of the population of women entrepreneurs
and did not advance in the application and development of theories. Much of the production of
this scope reinforces discursive practices that reproduce female subordination, recreating the
idea that companies managed by women play a secondary and less significant role when
compared to those led by men,

On the other hand, the feminist approach to entrepreneurship is still very little studied,
is somehow fragmented and suffers a felt marginalization in a dominant literature largely
produced by men. The production of Calas and Smircich (1996; 2006; 2007; 2011) deserves
special mention. The authors' work is pioneering and they have become the main reference for
this approach that is very important to us.

The landmark of the research is the release in 1996 of the article entitled “From 'the
woman's point of view": feminist approaches to organization studies”, which brings a fabric

between feminist approaches and organizational studies. Since then, an interesting production,
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very little disseminated, especially here in Brazil, has been giving volume to a highly relevant
theoretical body in the field of studies on entrepreneurship, in the light of gender studies.

As is easy to predict and as already evidenced here, the feminist approach starts from a
critique of a dominant literature on entrepreneurship. Feminists point out that there is a framing
of the ontological and epistemological orientation of the dominant perspectives in the logic of
economic rationality. Such an understanding hides much more than what entrepreneurship is
and does.

The criticism of the dominant literature starts from the human representations that
permeate the main theoretical and research frameworks — that is, who and why is included and
who and why is outside. In carrying out a literature that articulates the uniqueness of
entrepreneurship as a universal phenomenon based on opportunities arising from the market, a
major conceptual gap emerges as many of the contextual dynamics that make entrepreneurial
activity relevant to specific people, in specific places and for specific reasons are ignored by
the normative premises of conventional literature (CALAS; SMIRCICH, 2006).

The fundamental question raised by the feminist current is not whether the dominant
theoretical constructs are able to incorporate different groups (such as women, black people,
immigrants or people from emerging economies) in their scope (BRUSH; CARTER;
GATEWOOD; GREENE; HART). , 2004; WALDINGER; ALDRICH; WARD, 2000), but
rather, in the economic emphasis behind these constructions. In fact, traditional perspectives on
entrepreneurship aim to reproduce a specific economic system — market capitalism — and to
spread almost allegorically that it will benefit everyone. For feminists, a simplistic positive
view of entrepreneurship — something common in traditional perspectives — is meaningless. It
is necessary to analyze entrepreneurship as a more complex phenomenon than allowed by its
narrow formulation, reductionist, limited and limiting as an economic activity. Thus, they
advocate for an entrepreneurship that actually promotes a process of social change without
being tied to economic or managerial logic (HIORTH; STEYAERT, 2004; JONES; SPICER,
2005; STEYAERT, 1997, 2005; STEYAERT; HIORTH, 2007; STEYAERT; KATZ, 2004).

Social change is on the agenda, at the center of feminist theorizing and, when it comes
to entrepreneurship, it would be no different. It starts from the assumption that gender is
fundamental in the structuring of society, with women historically disadvantaged. Feminist
theorizing critically analyzes social change agendas in these terms. However, the meaning of

social change varies according to the basic ontological and epistemological assumptions of each
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major theoretical approach within feminism (CALAS; SMIRCICH, 2006; EVANS, 1995;
GREWAL; KAPLAN, 1994; JAGGAR, 1983; TONG, 1998). ). Very important for the entire
feminist current, the production of knowledge that is being developed is also relevant in this
approach. In this sense, it is defended the expansion of works on entrepreneurship with a
feminist analytical lens.

The researchers Calas, Smircich and Bourne (2007) point out two major groups within
feminist theorization to reformulate entrepreneurship as an economic activity and as an
important scope of research. The first group is a liberal, psychoanalytic, and radical feminist
theorizing that posits that there is a realistic ontological position on men and women and a
stratified social structure, where entrepreneurship is an aspect of that social structure. The
desired changes include the elimination of barriers to women's access to public life, the
recognition of women's different experiences as valuable contributions to society, and even the
contemplation of a women-centered structuring of society as the only possibility to counteract
the structuring of society. patriarchal.

The second group is a transnational socialist, poststructuralist and feminist theorizing
that advances a social constructionist ontology that favors point-of-view epistemologies and, in
some cases, advances anti-ontological arguments that favor postmodern epistemology. Rather
than assuming binary and essentialist notions of "women" and "men", the focus is on gender
relations - as productive processes in the ongoing structuring of society. A focus on gender
relations draws attention not only to the sex of participants as embodied actors, but to the
cultural production of their subjectivities and the material production of their social lives.

From these processes emerge social terrains loaded with power, contested and in
constant change, where different interests act. How entrepreneurship as a social process is
involved in these gender processes and practices is a question that permeates everything that

involves entrepreneurial activity.

8 CONSIDERATIONS

The findings show an attempt to break with postulations that are hegemonically
perpetrated, regarding which prevails the idea that entrepreneurship is the process of creating
businesses that are backed by innovation and that are the result of the identification of

opportunities for such. In turn, entrepreneurs are geniuses who generate or respond to
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opportunities that arise, practitioners of innovation, developers of great businesses, creators of
innovative organizations or networks of organizations, aiming at profitability or growth without
fear of risk — in short, they are the providers of social change. and economic development.

The approaches identified in our literature review movement and presented here show
the importance of paying attention to the fact that in contemporary times no area of study is
departmentalized, isolated and relegated to intraconceptual monologues in front of the mirror.
The contributions of the different areas of investigation of knowledge, as well as the attention
to different social demands, can only enrich a given study. An integrationist approach, which
involves different perspectives, means respect for an area of study that is (and should be)
dynamic by nature.

On the other hand, the approaches presented will support our research (in progress),
since the entrepreneurship of male and female workers in the peculiarity of the Baianidade
context is disconnected from classic prerogatives and requires a detailed look, drastically
refuting the alignment with any universalizing pillar. .

In a movement of intertwining our objective with the approaches presented, we can list
that the entrepreneurial activity with which we deal is contextual, based on practice, brings an
identity agenda (Baianidade), aims to overcome the precariousness of life and takes into account
the need of looking at gender issues since there are clear and stratified social differences
between the entrepreneurial exercise of a worker and a female worker.

Finally, we understand that the result of this review represents the need for a new
research and theoretical production agenda for the area of entrepreneurship. What has been

outlined here is a contribution to a new, necessary and desired epistemology.
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